Get the
Look...

Fuzz & Tim
Save the
World...

...one classic at a
time in Car S.O.S.
More quality car TV as we take in
the brand new Motor Trend TV show
Petrolhead Planet
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ar S.O.S. That's one of our favourite classic car telly shows and
for the third time, we got to bother the presenters Fuzz and
Tim with some questions. Actually it was a lot more than that,
it all got a bit deep. To the extent that they set a very workable
agenda to solve all the world's worst problems. Indeed, we can all
make the world a better place by driving a classic car.
As well as Car S.O.S. and a lifetime's ambition achieved by getting
a Hillman Imp on the cover, there is a lot of supercar content. From
a neglected Ferrari, why on earth would you do that? to a Canadian
who bought a Porsche 911 Turbo in 1976 and then piled on the
miles over the decades so that he had the most possible fun. What
a hero.
If that gets you all fired up to own a supercar, Kiran Parmar gives
you the lowdown on actually driving one. Just so you know, it is far
cheaper than buying one.
See you next time.
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News, Events
& Celebs

Ferraris can
be downright
dysfunctional,
but are always
exhilarating,
involving and fun.

FERRARI REMEMBERS ITS FOUNDER

Enzo Ferrari was born on 18 February 1898. The company remembered him on this special day with three images comparing the Maranello
factories past and present. Each photo represents the link between his entrepreneurial vision and its realisation in the Ferrari of then and
now. The brilliant picture above, portrays Enzo Ferrari in 1964 with the 250 GT Berlinetta Lusso and the 330 GT 2+2, models that represented
the pinnacle of design and performance at the time. Along with these two masterpieces of automotive history are contemporary cars, the
Ferrari Portofino and the GTC4Lusso, reinterpretations of this unchanging quest for excellence. Obviously there is a hashtag
#RememberingEnzo It is never too late to share a photograph or a memory of the great man and his motors.

Spotted
on a
billboard

NOVAK DJOKOVIC FRONTS "MOVE TO ELECTRIC"

Through this campaign, Novak Djokovic is sending out a strong message: at the age of 7, he knew that his future would not be dull. It is easy
to then draw a parallel between his story and that of PEUGEOT, whose promise is to offer an exciting and reassuring vision of the future
#UNBORINGTHEFUTURE By taking part in this campaign and wearing an "Electric" patch on his jersey sleeve, the world's No. 2 in the ATP
rankings is highlighting his awareness of environmental protection and is endorsing PEUGEOT's electrification strategy.
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Sporting Heroes
accepted challenge
to drift, slalom and
donut Caterham
Seven

VINNIE JONES SHOWCASES SSANGYONG KORANDO

Set in an industrial warehouse environment, Vinnie talks his way around the new car, pointing out the fundamentals - lights, wheels, windows - all
whilst wearing his favourite fluffy slippers. In this straight-to-the-point tour of the new vehicle, Vinnie concludes that the car is ‘big, fancy’ and has
‘got a weird name… but for £19,995, who’s bothered?’.

d

To cut through the regular clutter and create an advert that speaks directly to consumers, Kindred called on straight-talking hard man Vinnie
Jones, allowing Vinnie to use his signature no-nonsense style to showcase the features of the new Korando in a stripped back and impactful 30
second spot. Steve Gray, Marketing & Communications Director at SsangYong said; “As a challenger brand we need to produce messaging and
content that has proper cut through with our audience. We were looking for a creative campaign that talks to the consumer in a credible, honest
and authentic way. Our brand is not fashion driven, corporate or flashy – it’s grounded and different, hence the straight-talking approach. We are
delighted with our biggest campaign yet.” To view the film please see: https://www.youtube.com/watch?v=N5q0zWfmFSE
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SPOTTED
OUT AND
ABOUT

LEWIS HAMILTON IS LAUREUS SPORTSMAN 2020

Lewis Hamilton and Lionel Messi were declared joint winners of the 2020 Laureus World Sportsman of the Year Award “Wow, this is such
an incredible honour,” said Lewis upon receiving the award. “I grew up in a sport that has really given my life meaning and I’m so
grateful for what it’s provided me. But I’ve also grown up in a sport that has very little to no diversity. That’s an issue that we’re
continuously facing, and I think it’s all of our responsibility to use our platform for that, to keep pushing for gender equality, for
inclusivity and making sure that we are engaging and trying to represent where the world is today.
“I want to say a big, big thank you to Mercedes-Benz who have always been such a huge supporter. They signed me when I was 13 and
I’m so grateful for them for giving a young thirteen-year-old the opportunity to live his dream. I also want to acknowledge Laureus for all
the incredible work they do around the world and for changing people’s lives and for giving people hope – please continue to do so.
Thank you very much!”

Let it Go

AUDI AND MAISIE WILLIAMS

Williams takes the wheel of the all-new Audi e-tron Sportback to help kick off a global brand campaign about Audi’s long-term ambition to
shape a new era of sustainable mobility. In the ad, Williams gets behind the wheel of her Audi e-tron Sportback and finds herself stuck at an
intersection, which represents a crossroads of today’s preconceptions and old notions of consumption, success, and status. Williams
chooses to reverse course and leave it all behind, breaking into the familiar lyrics of “Let It Go” as she drives towards a more sustainable
future.
Which is nice.
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MAISIE WILLIAMS AND AUDI CONTINUED

Along the way, fellow drivers, pedestrians, and others join in, representing the brand’s efforts to usher in a new era of
sustainable mobility. The journey is a metaphor for how the decision to make more sustainable choices takes all of us
doing our part. Recorded by Williams at the acclaimed Abbey Road Studios in London, the reinterpretation of “Let It Go”
lends a strong storytelling element to the ad. “Creating a sustainable, liveable future for generations to come is the world’s
most important challenge. I’m proud to share Audi’s vision for sustainable mobility in this global brand campaign,” said
Williams. Far more importantly, can we get her relaxed, street style easily?

3

4

Maisie Williams
1 Audi e-tron Sportback £79,185
2 Jumper - Asos £13.50
3 Jeans - New look £28.99
4 Bag - Debenhams £35.00
5 Boots - DorothyPerkins £21.00
6 Chain - Asos £18.00
7 St Christopher- Asos £5.00
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Car S.O.S.

THURSDAY
12TH
MARCH
8PM

Fuzz & Tim
Save the World
Car S.O.S airs on National Geographic at 8pm on Thursday 12th March and Free Car Mag
asked all the important questions and we got more than we bargained for. Basically a full
on domestic spat between our two favourite motoring presenters. It was emotional.
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Porsche 911 Turbo
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Car S.O.S.
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Porsche 911 Turbo
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Supercar Revival

Forgotten
Ferrari
Reborn

What sort of person forgets to use their F355? ·
Never mind, because the H.R. Owen Ferrari Service Centre has undertaken
one of its most ambitious projects yet. ·Following more than 12 years neglected
in storage in Macau, this supercar required a recommissioning of its engine,
gearbox, suspension and much more. Pictures by Thomas Howarth

WWW.HROWEN.CO.UK

·

The H.R. Owen Ferrari Service Centre in West London is Europe’s largest Ferrari Technical Centre
and carries full Ferrari Classiche statusService Centre,
12 freecarmag.com

Porsche 911 Turbo
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Supercar Owner

911
For
Life

If you owned one of the best supercars in the world,
why on earth wouldn’t you drive it all the time?

Text first published in the Porsche customer magazine Christophorus,
No. 382 Text by Burt S. Levy // Photos by Rennfilms
12
freecarmag.com
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Porsche 911 Turbo
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Supercars on TV

Forbidden
Planet?
nah, just add petrol...
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PETROLHEAD PLANET will be available from Friday 6th March exclusively
on MotorTrend www.motortrendondemand.com/freetrialuk/
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HUMANDRIVE

Back-Seat Driver

A Grand Drive Out and About

The lessons learned from
HumanDrive will help inform
future AD systems.
Today, the new Nissan JUKE,
LEAF, Qashqai and X-Trail
models are all available with
ProPILOT, a Nissan Intelligent
Mobility technology and
enhances a driver’s control by
assisting with steering,
acceleration and braking. By
liberating drivers from some of
the more mundane elements of
motoring, ProPILOT helps to
reduce fatigue and stress, whilst
improving safety and enhancing
control and confidence. The
then Future of Transport
Minister, George Freeman said:
“The UK is fast becoming a
leader in intelligent and
automated vehicle and traffic
management technology, a
huge global sector set to create
thousands of jobs.
“Our Future of Mobility: Urban
Strategy is supporting transport
innovation for cleaner, greener
and smarter transport, and
Nissan’s successful HumanDrive
project is an exciting example of
how the next phase of the UK’s
transport revolution could look.”

rd wanted more https://
drivetheo.com adjustability

Have your say
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Future Proof

BENTLEY EXP 100 GT

B

entley has collaborated with the finest British companies committed to
producing the finest, hand crafted goods.
Among them is a unique partnership with Gainsborough, a company
that has been producing some of the world’s finest interior furnishing
fabrics since 1903, designed, dyed, warped and woven with care and
integrity. Based in Sudbury, Suffolk – a centre of silk weaving since the 19th
century – the company has a royal warrant of appointment to Her Majesty
The Queen.
Gainsborough cotton damask textile is sustainable, renewable and
biodegradable, making it an excellent choice as an environmentally friendly
fibre in the EXP 100 GT. This unique and beautiful damask has been jointly
created by Bentley and Gainsborough, using a sustainable dying process
that strives to achieve zero discharge of chemicals into the environment.
Bentley teamed up with London’s premier embroidery house to create a
crafted art installation on the textile. Hand & Lock has more than 250 years
of experience, providing their services to the Royal Family, top European
design houses, the Royal Armed Forces and Savile Row tailors. The company
is committed to sharing embroidery know how and inspiring the next
generation of embroiderers.
Italian company Vegea is the future of luxury eco-materials and uses a
bi-product of the wine-making process to create a fully vegetal raw material
consisting of grape skins, seeds and stalks that remain after crushing
grapes.
Using a traditional Wilton loom, Grosvenor Wilton’s luxury floorcoverings
in the EXP 100 GT are woven with precision and skill in the finest sustainable
wool from rare breed sheep. Grosvenor Wilton is one of England’s oldest

carpet manufacturers, founded in Kidderminster in 1790, it has a legacy of
quality and innovation. The yarn selected for Bentley is all-British Farmed
Wool, spun in Britain, dyed in Yorkshire and woven in Worcestershire.
Cumbria Crystal is the last producer of completely hand-blown and
hand-cut, lead, luxury English crystal. Using only traditional methods, a team
of just 22 highly skilled artisans use techniques that have barely changed
since Roman times. Even the exterior paint of the EXP 100 GT is produced
from a process that uses rice hush ask – a bi-product from the rice industry.
The Coldstream pigment featured on the Grand Tourer is synthetically
manufactured and reduces rice husk landfill waste, due to the bi-product’s
lack of biodegradability. The resulting paintwork shows a beautiful spectrum
of autumn colours.
Bentley’s love of authentic materials – a long-established tradition in the
company’s luxurious cars – continues via a unique partnership with the
charity, the Fenland Black Oak Project.
Around 5,000 years ago, an ancient high forest once stood inside the
Fenland Basin in England’s East Anglia region. Over time and due to a rise in
sea level, these spectacular oak trees fell into the silt of the flooded forest
where they have been preserved ever since in the peat.
This black ‘treasure’ lay undiscovered until 2012 when experts found a
13-metre long giant log from that forest. Milled and dried, the wood has an
aesthetic naturally occurring open grain, knots and cracks that make it
perfect material to infuse with metals such as recycled copper – adding
stability to an otherwise ‘flawed’ piece of wood.
The sum total of all this craftmanship is something that is rather beautiful.
Hope Free Car Mag can have a drive of an EXP 100X GT eventually.

For more of the latest news and press releases go to freecarmag.com
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Classic
Luggage
TV

INSPIRED BY EVOQUE
TAILOR-MADE
LAB
The Outlierman, is offering
customers the opportunity to
design their own
Travel Bag Set
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Wanted

Omolagato
ARROW MCLAREN

PEUGEOT 205 GTI £14.99

TESLA TOWBAR - RAMEDER
€559.00

freecarmag.com 23

Buy Now
ORDER:GOLF
1.5TSI NOW
FROM
£23,875

GOLF 8 LIFE
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AVAILABLE:
NOW
500 £12,665
PANDA £13,855

500 + PANDA MILD HYBRIDS

AVAILABLE
NOW
FROM:
£10,550

MITSUBISHI MIRAGE
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Automotive Artwork

FINALLY WINTER!

EUROWINTER I HS01

High-end winter tyre generation with state-of-the-art technology. ‘Miura-Ori’
3D sipe technology, 4D nano design compound and micro-optimised stiffening
of the tread blocks combine satisfying winter characteristics with low noise and
outstanding performance in wet conditions.
www.falkentyres.co.uk

TYRES

Driving Day Out

FIVE
SUPERCARS IN
A DAY
INCREDIBLE...

Supercar
day out
Kiran Parmar drives Supercars, takes pictures
and tells us all about it. Brilliant.
Photography by Kiran Parmar www.kiranparmar.photography
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Next Time

FCM 82

FREECARMAG.COM
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POWERED BY

MOTORING MADE EASY

SHORTLISTED
FOR NEWSPRESS
MAGAZINE
OF THE YEAR

Blonde

AMBITION
INSIDE THE REMARKABLE
MARILYN MONROE: THE LEGACY
OF A LEGEND EXHIBITION

RUSSELL CROWE & RYAN
GOSLING GO BACK TO 1977
FOOTBALLER’S DRIVES
ZLATAN – THE VOLVO MOVIE
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The most
controversial
motoring book
ever written...

...Buy ‘Demotorized’
from Amazon

flyscreenqueen.co.uk
01760 441423
folding roller sliding and chain
screens for doors and windows for home
and business, diy kits only

